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Survey objective and
methodology overview

Objective

The purpose of this survey is to gauge the perception
of Greater Montréal’s business climate among foreign
subsidiaries in the region.

Methodology overview

Target group: managers and executives at foreign
subsidiaries established in Greater Montréal.

Sampling: emailed invitations to 598 potential
respondents with a final number of 118 respondents.

Collection: Online survey conducted from December
3, 2018 to January 28, 2019 with a response rate of
20%.

Source: SOM survey on the 2018—-2019 perception of Greater Montréal
subsidiaries, conducted on behalf of Montréal International.
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Two thirds of the subsidiaries intend to invest and create additional
jobs over the next three years

How would you describe the change in your Do you have any investments planned in
subsidiary’s level of employment over the past the next three years? (n: 118)
three years? In the next three years? (n: 118)

34%
66%,

M No

Past 3 years Next 3 years

39%‘
61%

B Increasing
I Other

6 years straight

Source: SOM survey on the 2018-2019 perception of Greater Montréal subsidiaries, conducted on behalf of Montréal International.



The quality of life and educational institutions in Greater Montréal
are the most appreciated factors according to surveyed subsidiaries

Please indicate how much you agree with the following descriptions of Greater
Montréal’s economic, social and political situation

Good quality of life for employees and executives (n: 118) 3% l5

Network of quality educational and research institutions (n: 107) 1% -m 12%
Quality services offered by Montréal airports (n: 109) 1% m 17%
Low operating costs (N: 111) 25%
Quality services offered by Port of Montréal (n: 42) 3% -. 38%
Services offered by EDAs* meet expectations (n: 99) 1% -m 42% 40% 14%
Immigration policies favourable to businesses (n: 105) 7% 22% 23% 42% 14%
Efficient government assistance programs (n: 105) 6% 10% 43% 36% 6%
Efficient public transit (n: 116 12% 22% 25% 35% 6% .
felent publ il ) . . . . . [ | Strongly disagree
Easy access to skilled labour (n: 118) 8% 32% 25% 32% 3% .
I Disagree
Easy to deal with governments (n: 102) 10% 25% 31% 31% 3%
Neutral
Low tax regime (n: 106) 4% 37% 21% 7%
*EDAs = economic development - Agree
agencies Quality road infrastructures (n: 108) 35% 46% 8 % —3%
[ | Strongly agree

Source: SOM survey on the 2018-2019 perception of Greater Montréal subsidiaries, conducted on behalf of Montréal International.



61% of revenue earned by surveyed subsidiaries came from sales
outside Québec

Origin of Greater Montréal subsidiary’s main revenue (n: 118)

36%

Québec Outside Outside Don’t know,
Canada Québec but in no answer
Canada

Source: SOM survey on the 2018-2019 perception of Greater Montréal subsidiaries, conducted on behalf of Montréal International.



By working with knowledge institutions and dealing with local
suppliers, most subsidiaries are deeply rooted in Québec’s economy

Do you work with educational and How many Québec suppliers does your subsidiary
research institutions? (n: 118) do business with? (n: 118)

Between 1 and 20 43%

Between 21 and 100 34%

Between 101 and 500 9%

Over 500

Don’t know, no answer 9%

N
X

Source: SOM survey on the 2018-2019 perception of Greater Montréal subsidiaries, conducted on behalf of Montréal International.



Surveyed subsidiaries are mostly SMBs with high-productivity
employees

Number of employees the subsidiary has Greater Montréal subsidiary employees’ level
in Greater Montréal (n: 118) of productivity (n: 118)

M 1010 employees [ High

M 11to 100 employees [ Average
B 101 to 249 employees M Low

Il 250 to 1,000 employees I Don't know

1,001 to 4,999 employees

Source: SOM survey on the 2018-2019 perception of Greater Montréal subsidiaries, conducted on behalf of Montréal International.



The breakdown of surveyed subsidiaries by geographical area is
similar to the total population of subsidiaries in Greater Montréal

In which geographical area is your subsidiary located in Greater Montréal? (n: 118)

7% 6% 6%

I Vvontréal M South Shore . M Laval M North Shore Longueuil

Source: SOM survey on the 2018-2019 perception of Greater Montréal subsidiaries, conducted on behalf of Montréal International.



The Information Technology sector is most represented among the
respondents

Economic sector of subsidiary in Greater Montréal (n: 118) Type of activity of Greater Montreal subsidiary* (n: 118)

Information Technology 29% 61% Services

Manufacturing 53% Marketing and sales

LSHT*
R&D, design, development, etc.
Aerospace

Production, manufacturing, etc.
Retail and Wholesale

Agrifood Regional head office

Other sectors Infrastructures (logistics, etc.)

*Life Sciences and Health Technologies *A subsidiary can give more than one answer

Source: SOM survey on the 2018-2019 perception of Greater Montréal subsidiaries, conducted on behalf of Montréal International.



Contact us

Montréal International
380 Saint-Antoine Street West
Suite 8000

INTL Montréal, Québec H2Y 3X7

Montréal t +1514-987-8191
International www.montrealinternational.com

This document is the property of Montreal International. You are authorized to reproduce this
document, in whole or in part, provided that its content is not modified and that Montreal
International is clearly identified as the originator of this material. You shall not, in any
circumstances, use the material in a manner that could create a false or misleading impression
with respect to the source of the material, including but without limitation, by means of a mark or
mention that does not refer to Montreal International.




